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Legal Notice

This book is Copyrighted, All Rights Reserved.

You may not sell this book, give it away, display it publically, nor may you
distribute it in any form whatsoever.

While reasonable attempts have been made to ensure the accuracy of the
information provided in this publication, the author does not assume any
responsibility for errors, omissions or contrary interpretation of this
information and any damages or costs incurred by that.

The author does not warrant or represent at any time that the contents
within are completely accurate due to the rapidly changing nature of the
Internet.

This book is not intended for use as a source of legal, business, accounting
or financial advice. All readers are advised to seek services of competent
professionals in legal, business, accounting, and finance field.

While examples of past results may be used occasionally in this work, they
are intended to be for purposes of example only. No representation is
made or implied that the reader will do as well from using the techniques.

The author does not assume any responsibility or liability whatsoever for
what you choose to do with this information. Use your own judgment.

Any perceived slight of specific people or organizations, and any
resemblance to characters living, dead or otherwise, real or fictitious, is
purely unintentional.

There are no guarantees of income made. Readers are cautioned to reply
on their own judgment about their individual circumstances to act

accordingly.

Use this information at your own risk.
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Ninja Tactic: Evergreen Email Gold
Build an email sequence that maximizes the success of your marketing
goals.

Watch the video below or skip it and just read the recap and then review
the video to get more clarification. Your choice!

MindMap
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First thank you for purchasing Offline Ninja Tactics: Evergreen Email Gold. |
truly hope this information can help you and your offline clients maximize
your potential goals whether they be more sales, more customers, or a
combination of the two.

So let's get into it shall we?
Evergreen Email Gold is comprised of 6 steps. Each step is very logical and
will be essentially a blueprint to help guide you through building out your

email marketing campaigns for your own business and your offline clients.

There's really two key factors that are critical to the success of the email
marketing campaigns you create.

1. Present one or more problems your readers/list can relate to and solve
them!

2. Scarcity. Scarcity. And Scarcity!

The bottom line is that we're trying to relate to our target audience with
problems and solutions that they may also be experiencing within whatever
niche your email list is for. It's a natural flow and human nature for
everyone to decide if the information presented applies to their situation or
not. If it does then they will continue to open the subsequent emails for
the offer and at that point decide if the offer is applicable to their problems

and whether they believe it will be the solution they ultimately need.

At the same time there has to be some REAL scarcity (not fake) to help
encourage the reader take action by either:

A. Limiting the time the offer is available or...
B. Limiting the quantity available.

With all of that being said, below are all 6-steps laid out for you.
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Step 1: Introduction

In this step you will want to present at least one problem and one solution
that step 2 (the offer) is about. Now this may seem difficult at first, but |
assure you it isn't. One little trick | use to figure out what problems and
solutions to write about is to simply go to the offer and see what features
and benefits the offer is providing. From there you can easily frame your
problems and solutions that you will be writing about to your readership or
email list.

We also want to be sure to give the reader a benefit of why it's important
to be one of the first "action takers". So what are some benefits to
encourage your readers to take action right away?

Maybe it's a bonus or several bonuses. Maybe it's an early bird offer to get
in at the lowest possible price. Maybe it's scarcity (only 20 available or you
only have 72 hours).

Any one of those will work and there's probably a few more ideas you can
come up with on your own.

This step can be one email or several emails it really depends on two things:
how much time you have leading up to the availability of whatever your
offer is for and how many problems/solutions you want to provide.

Step 2: Offer

This step is very simple... it's when the offer you're promoting is available to
the reader and for them to take an action whether it be to purchase, sign-
up, schedule an appointment, redeem a coupon, etc. for you or your
client's business.

Step 3: Feedback

With this step we're looking for customer/client/patient testimonials about
the offer. Or possibly report how successful the offer has been by
providing stats such as number of copies sold/offers taken. Or if there's
scarcity, maybe you want to report how many units of the offer are still
available. This can also include the amount of bonuses or bonus packages
that are still available.
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This should be one email that's sent out maybe 6 or 12 hours after step 2 or
possibly not until the next day. It's completely up to you.

Step 4: Reminder
This is the easiest step, you have the option to not send any email or just
send a single email that's meant to be a "gentle nudge" about the offer.

Step 5: Pre-Close

In this step, you will send up to 3 emails. One at the 24 hour mark, one at
the 18 hour mark, and one at the 12 hour mark. These emails are to ensure
the reader doesn't miss out and are a constant reminder to take action for
the offer before it's no longer available.

Step 6: Final Close
In the final step, you will send up to 3 emails again. One at the 12 hour
mark, one at the 6 hour mark, and finally one at the 1 hour mark.

Now if you don't want to send 6 emails in the final 24 hours of the offer, |
understand. However, | promise the more emails you send the more the
offer will be seen and thus the more action that is taken by your email list.

If you choose not to send 6 emails in the final 24 hours, then | suggest you
send the 12 hours to go email, followed by the 6 hours to go email, and
finally the 3 hours to go email. This option then reduces the total number
of emails sent in the final 24 hours in half to just 3 instead of 6.
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Above is a mindmap showing you the same 6-steps that we just covered in

this guide.

My advice... Commit these 6-
implement this strategy over

steps and/or this diagram to memory and
and over again.

You will see an overall increase in your desired results from your email
marketing endeavors using this method.
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Conclusion

This system works in ANY niche for ANY product or offer. So open up your
mind and think outside the box when it comes to providing your email
marketing services to your offline clients!

| promise they will THANK YOU for this knowledge!

That’s it guys...It's really that simple!

So take action today!

To your success!

Kerry
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Contact

You can always reach me here:
support@masterinternetmarketingstrategies.com

Like what you learned here? Want more? Then join our monthly
membership today where you can get unlimited access to additional guides
and video tutorials covering all aspects of Offline Marketing.

Master Internet Marketing Strategies
PRESENTS JiM
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Get Offline Ninja Tactics: The Monthly Membership here:
http://www.offlineninjatactics.com/eeg-mem
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